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Abstract 

Entrepreneurship is considering as a key element of monetary dynamism 

and plays active role in the financial development, employment creation 

and progress of economic development of a country. This study 

investigated the contribution of social support, knowledge, financial 

support and psychological support in women entrepreneurs’ performance. 

The results confirmed that social support, knowledge, financial support 

and psychological support significantly promote the women 

entrepreneur’s performance.  

Keywords: Women entrepreneurship, social support, knowledge, 

financial support and psychological support. 

 

 

1. Introduction 

Entrepreneurship is considered as a key element of economic activity driving overall economic 

development (Ali et al., 2019). More Specifically small-scale industries play critical role in the 

financial and social development of less developed economies (Ingalagi et al., 2021). SME’s 

account for 90 percent of global business and 50 percent of employment worldwide (World Bank 

SME Finance: Development News, Research, Data | World Bank, n.d.) Hence, SMEs are 

predominantly projected as new engines for growth and efficient vehicle of emerging economies to 

bring prosperity and welfare (Gupta & Mirchandani, 2018). Micro and small business entities 

account for about 80 percent of the total industries in India, but women participation in the business 

found to be significantly less, especially in the developing economies (Ali et al., 2019). Poor social 

standard, professional discrimination, household responsibilities preventing women from 

enterprising activity (Roomi & Parrott, 2008; Ali et al., 2019). Under estimation of monetary 
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capability of women by her family and other peer members discourages and curtails their ability to 

access financial support (Ali et al., 2019). With an advent of education and progressive policies of 

government related to liberalisation, globalisation and privatisation helped women to explore and 

gain momentum in economic and social activities as entrepreneur (Ingalagi et al., 2021). 

Entrepreneurship proven to be considerable instrument to empower women and enhance quality of 

life (Ingalagi et al., 2021). Women entrepreneurship attracting considerable attention of researchers 

and policy makers due to their contribution in terms of job creation and economic growth (Khan et 

al., 2021). However, despite the significant contribution of women entrepreneurs towards GDP and 

poverty alleviation, very few studies have focused on the assessing the factors contributing towards 

women entrepreneurs’ performance.  Majority of research on entrepreneurship focused on male 

rather than female entrepreneurs (Gupta & Mirchandani, 2018). Among those studies most of the 

studies focused on examining the barriers faced by women entrepreneurs (Gupta & Mirchandani, 

2018). Most of such studies undertaken in developed nations rather than developing nations. In this 

regard, this study is an attempt to examine the factors contributing towards the women 

entrepreneur’s performance in Karnataka. 

 

2. Literature review 

2.1 Social Support 

Social support represents a blend of social and cultural factors influencing the women 

entrepreneur’s performance (Khan et al., 2021). Support structure determine the level of 

entrepreneurship activity in a given time and place (Arasti et al., 2012). Women entrepreneurs 

performance significantly influenced by the social relationship of women among other stakeholders 

(Khan et al., 2021). Social network of women entrepreneurs with agencies, family and relatives 

facilitates them to develop model for progress, decision making and performance of women in 

developing economies (Omwenga, Mukulu, & Kanali, 2013). Social cultural constraints like 

discrimination, harassment, extra burden of household duties negatively affect the women 

entrepreneur’s performance and limit the opportunity for women (Ali et al., 2019). Based on the 

above-mentioned literature, we propose this hypothesis. 

Hypothesis 1: Social support have significant positive effect on the performance of women 

entrepreneurs. 
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2.2 Knowledge 

Lack of education and experience among women entrepreneurs’ bleads to failure in identifying 

opportunities (Sam Al-Kwifi et al., 2020). Individuals’ knowledge and skills boost intellectual 

capabilities and entrepreneurs’ performance (Mozumdar et al., 2020). Education is the key 

determinant of working capability, productivity, annual turnover and employment growth of women 

entrepreneurs (Peng & Shekshnia, 1993; Belwal et al., 2012; Davidsson & Honig, 2003; Coleman, 

2007). Based on the above literature review following hypotheses has been formed. 

Hypothesis 2:  Knowledge has significant positive effect on the performance of women 

entrepreneurs. 

2.3 Psychological support 

       Women’s indigenous knowledge and skills of managing a business and tackling social barriers 

depends on psychological abilities of women. Psychological factors comprise of learning 

orientation, free from business risk failure and high self-esteem (Ingalagi et al., 2021). Balogun, 

Balogun & Onyencho, (2017) endorsed that women entrepreneur with high confidence, high level 

of motivation and low anxiety level could quickly gain competitive advantage and demonstrate 

better decision-making style. Self-realisation helps the women to determine her abilities and self-

esteem encourage them to achieve greater goals in life (Khurshid et al., 2021).   Psychologically 

empowered women feel more skilful and persistent in achieving higher performance in her business 

(Sugiyanto, 2021). Based on the review, it is hypothesised that 

Hypothesis 3:  psychological support has significant positive effect on the performance of women 

entrepreneurs. 

2.4 Financial Support 

Access to finance enhances the profitability and timely availability of working capital allows 

business using advanced technology confirms financial stability and performance (Terefe Alene, 

n.d.). Women entrepreneurs perform better when they have access finance (George, 2018).  Policies 

supporting financial access to women entrepreneurs empowers women to deliver better 

performance in their business (Vuong et al., 2022). Therefore, it is hypothesised that 

Hypothesis 4:  Financial Support has significant positive effect on the performance of women 

entrepreneurs. 
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3. Research Methodology 

This study is conducted to investigate the factors influencing on women entrepreneurs’ 

performance. The population of the study comprise of women entrepreneurs operating in Bangalore 

rural. Self-reporting questionnaire was used to collect the data on the basis of convenience sampling 

method. Questionnaire was administered among entrepreneurs through Google form and study 

received 164 responses. 

Self-reporting questionnaire administered to collect the primary data includes questionnaire to 

measure social support, knowledge, financial support, psychological support, and perceived women 

entrepreneurs’ performance. The data is collected from women entrepreneurs using self-

administered Likert-based questionnaire ranging from strongly disagree (1) to strongly agree (5).  

Reliability of data has been measured through Cronbach’s alpha. SPSS-20 has been used for 

reliability, correlation analysis and regression analysis. Regression analysis has been used to find 

out the influence of social, knowledge, financial and psychological support on the performance of 

women entrepreneurs. 

4. Result and Discussion 

The main objective of the study is to examine the influence of social support, knowledge, financial 

support and psychological support on women entrepreneurs’ performance. The following analysis 

are being conducted to test the validity, relationship and influence between the variables. 

Table No.1- Reliability Analysis 

Scale Items Cronbach’s 

Alpha (α) 

Social Support 4 0.751 

Knowledge 2 0.812 

Financial Support 2 0.716 

Psychological 

Support 

4 0.717 

Entrepreneurial 

Performance 

4 0.981 

           Source: Primary Data 
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The reliability analysis for all the constructs showed the Cronbach’s alpha values ranged from 0.716 

to 0.981. All the constructs indicate alpha point above 0.7 (Nunnaly, 1978). This demonstrates that 

all the research variables (Social support (α =0.751, Knowledge (α =0.812, Financial support (α = 

0.716, and psychological support (α= 0.717, Entrepreneurial performance (α = 0.981, were 

internally consistent and had the acceptable reliability values. All items for the constructs were 

assessed using a Likert scale ranging from 1 (Strongly disagree) to 5 (Strongly agree) 

 

Table No. 2- Relationship between social support, knowledge, financial support, psychological 

support and entrepreneurial performance. 

Variables Social 

Suppor

t 

Knowledg

e 

Financia

l 

Support 

Psychological 

Support 

Entrepreneuria

l performance 

Social 

Support 
1     

Knowledge .864
**

 1    

Financial 

Support 
.929

**
 .785

**
 1   

Psychologica

l Support 
.921

**
 .827

**
 .973

**
 1  

Entrepreneu

rial 

perfromance 

.887
**

 .705
**

 .969
**

 .918
**

 1 

Source: Primary data 

 

Entrepreneurial orientation is positively related to social support (r= .887), knowledge (r=.705), 

financial support (r=.969), and psychological support (r=.918) at p<0.05).  The bivariate correlation 

between the variable representing a strong and significant positive relationship, which explains that 

extent of support in the form finance, motivation and family and information and market and 

operational knowledge positively influences the entrepreneurial performance of women 

entrepreneurs. 
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Table no. 3a: Predictors of Women Entrepreneurs Performance 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .990
a
 .979 .977 .45166 

a. Predictors: (Constant), Social Support, Knowledge, Financial 

Support, Psychological Support 

 Source: Primary Data 

 

The regression model in the table 6a shows that 97.7 percent (Adjusted R Square 0.977) of the 

variability in entrepreneurial orientation is due to variability of social support, knowledge, financial 

support, psychological support and meanwhile the remaining 2.1 percent was due to other variables 

which are not included in the objectives of the research study. 

 

Table no. 3b: Predictors of Women Entrepreneurs Performance 

Coefficients
a
 

Model 

Unstandardize

d Coefficients 

Standardize

d 

Coefficients 

t Sig. 

B 

Std. 

Error Beta 

1 (Constant)  .972          .779  .892 .218 

Social Support .951 .067 .897 .14.091 .000 

Knowledge .871 .097 .701 6.986 .000 

Financial Support .915 .057 .879 33.356 .000 

Psychological Support .756 .132 .798 18.676 .000 

a. Dependent Variable: Entrepreneurial Orientation 

 Source: Primary Data 

 

In the above table 6b, the Beta under standardised coefficient of all the predictor variables showing 

strong and significant predictive ability on the entrepreneurial orientation among women 

respondents. This means that social support (β=.951), Knowledge (β=.871), Financial Support (β= 



Mathematical Statistician and Engineering Applications 

ISSN: 2094-0343 

2326-9865 

 

 
3692 

 
Vol. 71 No. 4 (2022) 

http://philstat.org.ph 

 

 

.915), Psychological support (β=.756) makes the significant contribution to explain the 

entrepreneurial orientation among women entrepreneurs. Hence, it can be inferred that, existing 

entrepreneurial eco system in the surrounding environment in form of social support from family, 

friends, timely financial assistance, knowledge about the business and operation and psychological 

abilities and self-belief to complete the assumed task significantly predict and form as a basis for 

entrepreneurial orientation of the women entrepreneurs.  

 

Conclusion:  

The purpose of this study was to investigate the factors facilitating the performance of women 

entrepreneurs. For this purpose, data was collected from women entrepreneurs from Bangalore 

region. The findings show that the women entrepreneur’s performance significantly affected by all 

factors studied i.e., social support, knowledge, financial support and psychological support. 

Continuous support extended by the social surroundings of the entrepreneurs boost the motivational 

level and moral level of the women entrepreneurs. Educational and training support extended by the 

institutions through formal education and vocational and job-oriented trainings confirms 

tremendous contribution in supporting the ideas of rural women. Timely financial support delivered 

by the government and non-governmental agencies enhanced the risk bearing capacity of the 

women entrepreneurs. Women enterprises already proven to be the effective instrument to alleviate 

poverty and employment creation in the developing economies. Therefore, it is necessary that 

government should articulate the business-friendly policies to extend easy access to capital, special 

trainings, technical and marketing supporting systems at local levels to encourage their participation 

in the economic activities of the country. 

 

References: 

1. Ali, H. Y., Khan, M. K., & Asrar-Ul-Haq, M. (2019). Factors affecting the performance of 

women entrepreneurs in SMEs: A case study of Punjab, Pakistan. Journal for International 

Business and Entrepreneurship Development, 12(1), 67–82. 

https://doi.org/10.1504/JIBED.2019.103366  

2. Arasti, Z., Zandi, F., & Talebi, K. (2012). Exploring the Effect of Individual Factors on 

Business Failure in Iranian New Established Small Businesses. International Business 

Research, 5(4), p2. https://doi.org/10.5539/IBR.V5N4P2  

https://doi.org/10.1504/JIBED.2019.103366
https://doi.org/10.5539/IBR.V5N4P2


Mathematical Statistician and Engineering Applications 

ISSN: 2094-0343 

2326-9865 

 

 
3693 

 
Vol. 71 No. 4 (2022) 

http://philstat.org.ph 

 

 

3. Balogun, A. G., Balogun, S. K., & Onyencho, C. V. (2017). Test anxiety and academic 

performance among undergraduates: the moderating role of achievement motivation. The 

Spanish Journal of Psychology, 20(e14), 1–8. 

4. Belwal, R., Tamiru, M., & Singh, G. (2012). Microfinance and sustained economic 

improvement: Women small-scale entrepreneurs in Ethiopia. Journal of International 

Development, 24(SUPPL. 1), S84–S99. https://doi.org/10.1002/JID.1782  

5. Coleman, S. (2007). The Role of Human and Financial Capital in the Profitability and Growth 

of Women-Owned Small Firms. Journal of Small Business Management, 45(3), 303–319. 

https://doi.org/10.1111/J.1540-627X.2007.00214.X  

6. Davidsson, P., & Honig, B. (2003). The role of social and human capital among nascent 

entrepreneurs. Journal of Business Venturing, 18(3), 301–331. https://doi.org/10.1016/S0883-

9026(02)00097-6  

7. George, K. (2018). Factors influencing the performance of women entrepreneurs: A case of 

Iringa Municipality. A dissertation Submitted to the Faculty of Business and Management 

Sciences in Fulfillment of the Requirement for the Award the Bachelor of Accounting and 

Finance with Information Technology. Ruaha Catholic University. 

8. Gupta, N., & Mirchandani, A. (2018). Investigating entrepreneurial success factors of women-

owned SMEs in UAE. Management Decision, 56(1), 219–232. https://doi.org/10.1108/MD-04-

2017-0411  

9. Ingalagi, S. S., Nawaz, N., Rahiman, H. U., Hariharasudan, A., & Hundekar, V. (2021). 

Unveiling the Crucial Factors of Women Entrepreneurship in the 21st Century. Social Sciences, 

10(5), 153. https://doi.org/10.3390/socsci10050153  

10. Khan, R. U., Salamzadeh, Y., Shah, S. Z. A., & Hussain, M. (2021). Factors affecting women 

entrepreneurs’ success: a study of small- and medium-sized enterprises in emerging market of 

Pakistan. Journal of Innovation and Entrepreneurship 2021 10:1, 10(1), 1–21. 

https://doi.org/10.1186/S13731-021-00145-9  

11. Khan, R. U., Salamzadeh, Y., Shah, S. Z. A., & Hussain, M. (2021). Factors affecting women 

entrepreneurs’ success: a study of small- and medium-sized enterprises in emerging market of 

Pakistan. Journal of Innovation and Entrepreneurship 2021 10:1, 10(1), 1–21. 

https://doi.org/10.1186/S13731-021-00145-9  

https://doi.org/10.1002/JID.1782
https://doi.org/10.1111/J.1540-627X.2007.00214.X
https://doi.org/10.1016/S0883-9026(02)00097-6
https://doi.org/10.1016/S0883-9026(02)00097-6
https://doi.org/10.1108/MD-04-2017-0411
https://doi.org/10.1108/MD-04-2017-0411
https://doi.org/10.3390/socsci10050153
https://doi.org/10.1186/S13731-021-00145-9
https://doi.org/10.1186/S13731-021-00145-9


Mathematical Statistician and Engineering Applications 

ISSN: 2094-0343 

2326-9865 

 

 
3694 

 
Vol. 71 No. 4 (2022) 

http://philstat.org.ph 

 

 

12. Khurshid, J., Khurshid, N., & Khokhar, M. (2021). Impact of Psychological Factors on Women 

Entrepreneurial Intention: Mediating and Moderating Model. Indian Journal of Economics and 

Business, 20(4). http://www.ashwinanokha.com/IJEB.php  

13. Mozumdar, L., Hagelaar, G., van der Velde, G., & Omta, S. W. F. (2020). Determinants of the 

Business Performance of Women Entrepreneurs in the Developing World Context. J — 

Multidisciplinary Scientific Journal, 3(2), 215–235. https://doi.org/10.3390/j3020017  

14. Omwenga, J. Q., Mukulu, E., & Kanali, C. (2013). Towards improving the performance of 

women entrepreneurs in small and medium enterprises in Nairobi County, Kenya: Policy 

recommendations. International Journal of Business and Social Science, 4(9), 312–316. 

15. Peng, M. W., & Shekshnia, S. v. (1993). How Entrepreneurs Create Wealth in Transition 

Economies [and Executive Commentary] Author(s). The Academy of Management Executive, 

15(1), 95–110. http://www.jstor.org/stable/4165713?origin=JSTOR-pdf  

16. Roomi, M.A., & Parrott, G. (2008). Barriers to Development and Progression of Women 

Entrepreneurs in Pakistan. The Journal of Entrepreneurship, 17, 59 - 72. 

17. Sam Al-Kwifi, O., Tien Khoa, T., Ongsakul, V., & Ahmed, Z. U. (2020). Determinants of 

female entrepreneurship success across Saudi Arabia. Journal of Transnational Management, 

25(1), 3–29. https://doi.org/10.1080/15475778.2019.1682769  

18. Sugiyanto, K. E. ; S. P. M. N. R. S. (2021). Psychological Empowerment and Women 

Entrepreneurial Success the Mediating Role of Proactive Behavior. Academy of 

Entrepreneurship Journal, 27(4). https://www.abacademies.org/articles/psychological-

empowerment-and-women-entrepreneurial-success-the-mediating-role-of-proactive-behavior-

11291.html  

19. Terefe Alene, E. (n.d.). Determinants that influence the performance of women entrepreneurs 

in micro and small enterprises in Ethiopia. https://doi.org/10.1186/s13731-020-00132-6  

20. Vuong, Q.-H., Ho, M.-T., Nguyen, M.-H., Qamruzzaman, M., & Andriamahery, A. (2022). Do 

Access to Finance, Technical Know-How, and Financial Literacy Offer Women Empowerment 

Through Women’s Entrepreneurial Development? https://doi.org/10.3389/fpsyg.2021.776844  

21. World Bank SME Finance: Development news, research, data | World Bank. (n.d.). Small and 

Medium Enterprises (SMEs) Finance. Retrieved August 31, 2022, from 

https://www.worldbank.org/en/topic/smefinance  

 

http://www.ashwinanokha.com/IJEB.php
https://doi.org/10.3390/j3020017
http://www.jstor.org/stable/4165713?origin=JSTOR-pdf
https://doi.org/10.1080/15475778.2019.1682769
https://www.abacademies.org/articles/psychological-empowerment-and-women-entrepreneurial-success-the-mediating-role-of-proactive-behavior-11291.html
https://www.abacademies.org/articles/psychological-empowerment-and-women-entrepreneurial-success-the-mediating-role-of-proactive-behavior-11291.html
https://www.abacademies.org/articles/psychological-empowerment-and-women-entrepreneurial-success-the-mediating-role-of-proactive-behavior-11291.html
https://doi.org/10.1186/s13731-020-00132-6
https://doi.org/10.3389/fpsyg.2021.776844
https://www.worldbank.org/en/topic/smefinance

